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Maxwell Finn

A Step-By-Step Training That Will Position You For

Success On This Rapidly Growing Platform.

Mastering TikTok Ads



TikTok Today
It’s not just Gen Z dance videos

• The demo on TikTok has been 
aging up rapidly (stats 
coming).


• We’re seeing success with a 
wide range of industries from 
beauty and apparel to finance 
and SaaS.


• Selling products from $9 to 
$997 on front end.
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Some Of Our TikTok Clients…
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The biggest difference between TikTok and other social media apps

Content Graph 

vs. Social Graph
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TikTok’s growth and usage data is off the charts

But First Some Stats
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1B+ Users
open up their TikTok app every month
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3B+ Downloads
of TikTok, which makes them first non-Facebook app to hit milestone.
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30M+
targetable users 35+ in the United States
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5.5M+
targetable users 55+ in the United States



c

47%
of users bought something they saw on TikTok
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66%
of users were inspired to shop even when not planning on shopping
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77%
of users expect TikTok to inspire a gift idea this year
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28%
of users say TikTok inspired more impulse purchases than any other app
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4.2B+ Views
of the #TikTokMadeMeBuyIt
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When it comes to TikTok ads creative is KING

Creative = Your X Factor
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21-34 Seconds
25%+ of all top performing ads are this long
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14 Days
The average length of time we refresh our creatives
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99.29%
Of top performing ads feature multiple scenes
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70%
Of a TikTok ads success lies in its creative
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5-60 Seconds
Ad length allowed by TikTok for In-Feed placement
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Sound On
All ads need to have an audio track
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9:16
Dimensions for TikTok ad creative
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Types Of Creative

Native Brand Content Native Creator Content Repurposed Content
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1 2 3 4
Unboxing Demos Reverse 

Story
Step-By-Step 

Guide

Top Performing Angles



Creative Ideas
• #TikTokMadeMeBuyIt caption


• 2 person dialogue 


• Pointing at bullets


• Snapping for transitions


• Duet with authority in industry


• Leveraging text to speech
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Follow The Trends

Trending Sounds Trending Effects Trending Hashtags



Creative Research
• Follow top influencers in your 

target market and study their 
best performing videos.


• Leverage the screen record 
feature on phone to save really 
good ads you see.


• Search your industry in the 
Creator Marketplace to see the 
most viral videos.


• Study top ads and trend 
discovery in creative center.



Making Creative
• TikTok Creator Marketplace


• TikTok Video Editor


• TikTok Video Templates


• Fiver


• Billo


• Promo


• Canva


• Biteable


• Vimeo


• InShot



Using TikToks
• Open app and go to the TikTok


• Tap “…” in bottom right


• Tap “copy link”


• Visit https://snaptik.app/en


• Paste your link 


• Click download


• No more watermarks

https://snaptik.app/en


Spark Ads
• TikTok’s equivalent to 

Facebook’s existing post ID


• Ads are run from actual brand 
or influencer page


• Stacks social proof


• Helps grow following 


• Looks even more native
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Posh Peanut Creative
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Onnit Creative
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Goli Creative
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ClickFunnels Creative
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Finance Creative
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New Ad Units In Beta

Display Card Ads Gift Card Ads Repurposed Content
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How we go about launching new ad accounts

Launching



The Campaign
• 7 campaign objectives


• Single ABO campaign


• Optimize for conversions


• Shell for all future prospecting 
ad groups



The Ad Groups
• 2-3 ad groups max


• Broad, stacked interests and 
LAL if possible


• Daily budget formula 


• (50 x Average CPA)/7 


• Optimize for higher funnel 
events if can’t hit 50 
conversions in 7-10 days


• Ideal size is balanced 20-50M


• Lowest cost bid



The Ads
• 4-8 starting creatives


• Focus first on the videos


• Leverage ACO if you have a lot 
of creative to test


• Page name and details set for 
each ad



Alt Objectives
• For brand new accounts 

launching low budget reach 
and traffic campaigns can help 
build up retargeting audiences 
while warming up account 
faster.



Post Launch
• Stay hands off during 7 day 

learning phase.


• Monitor ad group performance 
daily.


• Identify top performing 
creatives, ages, genders and 
interests.
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What we focus on testing after launch

Testing



Different Captions
• This video was by far our best 

performer for this offer, so the 
next phase in creative testing 
involves different captions.


• “TikTok Made Me Buy It”


• “I Just Found The Perfect Gift 
For My Husband”


• “Stocking Stuffer Gift Idea 
Number 23”



Different Events
• We’ve seen certain ad groups 

optimized for higher funnel 
events, such as “Submit Form” 
or “Add To Cart” outperform 
“Complete Payment”.


• These events get lower CPMs 
and higher CTRs.



ACO Vs. Non ACO
• On several accounts we will A/

B test identical ad groups with 
one using ACO and another 
using the standard single ad 
format.


• ACO has several interesting 
benefits including the new 
dynamic CTA feature.
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How we go about launching new ad accounts

Scaling
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1 2 3 4
User Characteristics Your Creative Account History Market Factors

How The Algo Works
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The Learning Phase

1
Ad Group

2
Ad Group

3
Ad Group

50 Conversions



Top 3 Scaling Methods For Us
Once you exit the learning phase try these scaling methods

1
30% Budget Increase

This is the most conservative method and 
involves making 20-30% increases to the ad 

groups budget every 2-3 days.

2
Dupe With Cost Cap

Duplicate your winning ad group and include 
your top creative. Then set a competitive cost 

cap with a budget 50x the bid.

3
Dupe And Refine

Duplicate your winning ad group and include 
top creative. If using broad targeting then 
narrow in on top age range and/or gender.
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How we go about launching new ad accounts

Retargeting



Best Practices
• 100% video views and ad clicks 

in MOF audience


• Page views, leads, add to carts, 
etc. in BOF audience


• Creative be closer to the 60 
second mark


• Product review format works 
very well


• Leverage discounts/deals on 
BOF ads
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Agency: futuretraffik.com/work-with-us

Course: tiktokadsmasterclass.com


Group: tiktokadsmasterclass.com/insiders

Q&A

http://futuretraffik.com/work-with-us
http://tiktokadsmasterclass.com
http://tiktokadsmasterclass.com/insiders

